[bookmark: _Toc7172896]Concept of 2.1.1
2.1.1 Cognitive, Affective and Conative Brand Loyalty
[image: ] 
the sequence in Oliver model is Cognitive>Conative>Affective.
[image: ] Different scholar(2-3 reference for support) have concluded that the sequence is Cognitive, affective and Conative brand.
Argue that the sequence in the Olive framework concept is wrong, from the different scholar sequence should be correct because…(help me to explain why/ relationship  with reference to support your points) 

-------------------------
BEST practices[image: ]
(Just a Sample/ concept, DO NOT copy and paste in the assignment!!): 
e.g. Hotel A, they are providing a high quality service to their customer always, for example, Hotel A are providing a service that when the customer just arrived the airport, Hotel A will order a private car to pick up the customer from airport to hotel achieve customer satisfaction even the customer as a cognitive brand loyalty to hotel A, because of the hotel A providing a high quality service therefore the customer have a good image for this hotel A it can achieve implicit brand loyalty, after that customer will select Hotel A next time achieve explicit (action) brand loyalty. (need find some reference to support each points)



E.g. Hotel B
B Hotel is a 5-star hotel. The hotel is very noble in design. It is the best place to satisfy the customers and enjoy the noble life. It is also a famous 5-star hotel. The reputation is also very famous, so that customers not only have Cognitive brand loyalty this brand. And also affective brand loyalty
E.g. Hotel C
Hotel C providing/ doing something to customer then achieve some points

Finally, 3 sample need to cover the model items and use more items to explain
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